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Are 
Here

Today’s Goal:  
Select logo concept

This project began 
as an offshoot of 
the Downtown 
Streetscapes Work

Website

Streetscapes

Water 
Tower

Wayfinding 
Signage



WHY?

	→ Official documents

	→ Letterhead

	→ Legal uses (stamping 
plans, etc.)

	→ Tourism

	→ Events

	→ Website

	→ Department identification

	→ Uniforms 

	→ Merchandise

SEAL LOGO

Your SEAL is not your LOGO.
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THE CURRENT BRAND

Current brand leans fruity and scattered, does not support 
events well. Goal to highlight  Fowler’s connection, 
authenticity, and celebratory community.

“The Blossom Trail City” 

Need for horizontal lockup 

Needs to succeed in single-color

Public attached to 
vintage signs 

Improvised type where 
logo should be used

Needs to be strong enough to hold up 
to vibrant flyers, banners, ect.

Fine details difficult in small 
formats, embroidery
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LEARNING FROM NEIGHBORS

FOWLER

FRESNO

LOS ANGELES

SAN FRANCISCO

SACRAMENTO

• An illustrative symbol is not universal
• References to physical landmarks and namesakes more common than themes
• References to vintage type can still feel fresh
• Agricultural themes need to be specific to differentiate
• Complex logos have a hard time holding up to all uses
• Possible to update seal without full redesign
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LEARNING FROM YOU

Fowler connects:
→ Industry
→ Big City
→ History
→ Person

Agriculture 
Small Town 
Newcomers 

Person 
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Fowler connects:
→ Industry
→ Big City
→ History
→ Person

Agriculture 
Small Town 
Newcomers 

Person 

LEARNING FROM YOU
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BRAND OBJECTIVE BRAND VALUES

Connection 
Community

Agriculture 
Industry 

Authenticity 
History 
Tradition

Celebration 
Vibrant 
Thriving

To stand out from amongst peer cities and be 
recognized for the vibrant, historic, inclusive 
community that they are. 

The main differentiators are: 

	→ An authentic claim to a key role in connecting 
the agricultural production of the Central Valley 
to Northern California and Nevada

	→ A history of a racially and culturally diverse 
town that supports one another

	→ A sense of community built and maintained 
through a real dedication to celebration

A new visual brand is sought to help attract  
the attention of travelers and businesses, and 
to help unite newer residents and businesses 
around a shared sense of community. 
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LOGO STUDIES
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ALTERNATES/EXPLORATION

A LITERAL 
REPRESENTATION OF THE 

SWITCH HELPS REDUCE 
THE WIDTH OF THE ‘W’

“RAILS” BOUND THE TOP 
AND BOTTOM

DETAILS BRING A FRESH TAKE 
ON HISTORIC LETTERFORMS

ACCENTS INSPIRED BY 
SWITCH GRID
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BRAND ESSENTIALS
LOGO COLOR PALETTE

TYPEFACE (HEADLINES): INDUSTRY DEMI

TYPEFACE (BODY): PALATINO LINOTYPE REGULAR

COLOR EXAMPLES

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz
0123456789

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz
0123456789
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COLLATERAL
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LOGO STUDIES
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LOGO STUDIES

ALTERNATES/EXPLORATION

VISUAL TENSION BETWEEN 
ROUND AND SQUARE 

FORMS REFLECT UNIQUE 
PARTS AND PEOPLE 

WORKING TOGETHER

MONOSPACED SECONDARY 
TYPE ALSO FEELS 
MECHANICAL IN AN  
OLD-FASHIONED WAY

NESTED LETTERFORMS 
ECHO FAMILIAL 
RELATIONSHIPS
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BRAND ESSENTIALS
LOGO COLOR PALETTE

TYPEFACE (HEADLINES): ROBOTO MONO MEDIUM

TYPEFACE (BODY): ROBOTO REGULAR

COLOR EXAMPLES

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz
0123456789

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz
0123456789

RUST STEEL RUST COPPER RUST BRASS

BRIGHT STEEL

ZINC

BRIGHT COPPER BRIGHT BRASS
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COLLATERAL
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LOGO STUDIES
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LOGO STUDIES

ALTERNATES/EXPLORATION

SLAB SERIFS INSPIRED BY 
HISTORIC BRICKWORK

LETTERFORMS ARE 
PHYSICALLY CONNECTED 
OR NESTED WITHIN TO 
MIMIC FAMILIAL AND 
COMMUNITY BONDS

CONNECTOR 
REFERENCES ICONIC 
FOWLER SIGN, AS WELL 
AS THE TRAIN WINDING 
THROUGH THE VALLEY
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BRAND ESSENTIALS
LOGO COLOR PALETTE

TYPEFACE (HEADLINES): PF VENUE BOLD

TYPEFACE (BODY, EVERYDAY): TAHOMA REGULAR

TYPEFACE (BODY, MARKETING): AUTO PRO

COLOR EXAMPLES

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz
0123456789

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz
0123456789

ABCDEFGHIJKLMNOPQRSTUVWXYZ 
abcdefghijklmnopqrstuvwxyz
0123456789

MUTED

DEEP

BRIGHT
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COLLATERAL



2410.17.2023FOWLER VISUAL IDENTITY

OPTIONS OVERVIEW

Option 1: 

TRADITIONAL 
COMMUNITY 
AUTHENTIC 
HISTORIC

Option 2: 

SOLID 
COMMUNITY 
INDUSTRIAL 
AUTHENTIC

Option 3: 

QUIRKY 
CONNECTED 
CELEBRATORY 
HISTORIC



THANK 
YOU,  
FOWLER!
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	→ Finalize preferred option

	→ Expand collateral examples

	→ Draft Brand Guidelines

NEXT STEPS


